






























This is an accepted manuscript of an article published by Elsevier in Journal of Destination Marketing and Management, available online at https://doi.org/10.1016/j.jdmm.2018.01.011.  It is not the 
copy of record. Copyright © 2018, Elsevier.
developing	new	ones	 to	attract	new	customers’	(Mihalache	&	Mihalache,	2016,	p.144).	Stokes,	Moore,	Smith,	 Larson,	 and	Brindley	 (2016)	 add	 to	 this	 definition	by	 arguing	 that	 organisations	 in	 advanced-market	 economies	 tend
towards	exploratory	management	and	policies,	while	emerging	market	economies	are	associated	with	exploitation.	As	an	example,	by	allowing	local	Haitians	to	enter	the	resort	of	Labadee	(that	has	been	defined	as	an	‘enclave’)	and
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is	most	of	the	time	in	reaction	to	a	situation	and	is	implemented	with	a	short-term	vision,	and	managers	need	to	be	customer	centred.	Second,	radical	innovation	is	proactive	and	subsequently	disrupts	current	conventions.	The	LIUTO
project	is	an	example	of	radical	innovation.	Krizaj,	Brodnik,	and	Bukovec	(2014),	claimed	that	the	tourism	industry	has	often	lacked	an	innovative,	radical	approach,	and	instead	has	tended	to	rely	upon	incremental	innovation.	That
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